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(SEK mn) Q1 2017 Q4 2016 ▲QoQ 2016 2015 ▲YoY

NII 779 762 2,829 2,442

Costs 232 239 889 809

Loan losses, net 6 (pos) 2 (pos) 18 40

Operating profit 549 548 2,011 1,492

Deposits (SEK bn) 100.0 96.8 96.8 76.6

Lending (SEK bn) 305.1 296.0 296.0 297.0

Deposit/lending 32.8% 32.7% 32.7% 25.8%

C/I-ratio 30% 31% 30% 35%

RoE 12.6% 12.5% 12.3% 10.2%

CET1 ratio 29.9% 32.2% 32.2% 28.6%

Continued positive development
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Strategic direction and steering
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”Boendeekonomi är jättekul!”
– SBAB’s marketing campaign (“Making household finances fun!”)
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More than

3.6 million 

views 
of episode and 

teaser in digital 

channels

Over

40,000 have

visited the 

campaign 

site

In the YouTube 

channel, the 

episode has 

been played for 

more than 

749,000 

minutes

749,000 

minutes

= 520 days

Average cost 

per minute 

shown

SEK 0,68

Digital channels: Facebook, Youtube, Rocketfuel, Unruly, 

Woo, TV4play, Expressen, Spotify

”Boendeekonomi är jättekul!”
– Campaign development in March
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Episode 1

Episode 2

23% 
will actively search for 

the next episode (+10%)

54% 
want to watch the next

episode (+6%)

48% 54%

”Boendeekonomi är jättekul!”
– High expectations for next episode
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Sessions

849.235 
Month +11% YoY +16%

Conversions

10.509 
Month +15% YoY +17%

Conversions via mobile devices

34% 
Month +15% YoY +48%

SBAB.se in March

Sessions via mobile devices

46% 
Month +12%      YoY +19%
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No 1 in 2014, 2015 and 2016
”Sweden’s most satisfied residential mortgage customers”

Retail

Customer satisfaction 2016

Corporate

Customer satisfaction 2016

Source: Svenskt Kvalitetsindex (SKI, Swedish Quality Index), Q4 2016
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Our value proposition



SKI results
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Affordability

75.0

Service

71.6
Product quality

80.7
Industry average

66.5

Industry average

74.3

Industry average

64.8

Loyalty

80.3
Industry average

69.2



Value chain
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Other

Swedish

banks

Home- and 

housing-related

services

Services and

customer

relationship

Fintech

Customers

API (Application Programming Interface)

sbab.se

booli.se

PSD2

Other

European

banks



13

McKinsey Global Banking Annual Review 2016 – A Brave New World for Global Banking

Transforming the bank
– Trippel R agenda. Strategic activities.
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Mortgage mediation via TINK
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Strong position & awareness
”Which companies offering mortgages do you know of?” (first mentioned)

Source: Nordic Brand Academy, Q1 2017
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• Sustainable lending (Green loans)

• Sustainable funding (Green bonds)

• Sustainable services (Energy efficiency)

• Social responsibility (Homelessness – housing for everyone)

Sustainable business

Long term profitability allows us to contribute to 

sustainable development in society

We are open and transparent and accept responsibility, both as 

a creditor and as an employer

We finance sustainable housing, which results in less 

environmental impact and a better home environment

A sustainable bank
Mission: To help improve housing quality and household finances

Sound finances

Responsibility

and transparency

Sustainable

housing
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68

Source: Nordic Brand Academy, Q1 2017, “Anseendeindex” (Reputation Index)

Strong reputation (anseende)
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Q1 in short
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Lending

305bn

Deposits

100bn

C/I-ratio

29,9%

RoE

12,6%

NII

779mn

Operating profit

549mn
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Lending growth
– Total SEK 305.1bn

Retail

(72%)

Corporate

(11%)

TOA

(17%)

The decrease in total lending during Q4 2016 attributable to the transfer from SBAB, to Swedbank, of the 

remaining mortgages amounting to SEK 12.7 billion from the previous partnership with Sparbanken Öresund. In 

total, around SEK 20.5 billion was transferred during 2016.
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Market share (Retail)
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Deposit growth
– Total SEK 100.0 bn

Retail

(66%)

Corporate

(34%)
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Net interest income
– Continued stability and growth
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Equity and RoE

* Equity adjusted for additional Tier 1 securities.

** From Q1 2017, SBAB has used a new definition to calculate the return on equity. The return on equity is calculated as earnings after 

tax in relation to average equity, after adjustment for additional Tier 1 securities and value changes in financial assets recognised in 

equity. The comparative figures for 2013-2016 have not been restated.
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C/I-Ratio *, %

C/I-ratio vs. peers (2016)

Figures as reported in Annual Report; if not stated, Total Operating Expenses / Total Income

0%

10%

20%

30%

40%

50%

60%

70%

80%

2012 2013 2014 2015 2016

SBAB SEB Nordea SHB Danske DNB Nykredit Jyske Bank



Net credit losses FY16* vs. other banks

Credit losses vs. peers (2016)

27 Source: 2011-2016 Annual reports, where available; Q4-2016 Year-end reports 

Thorough credit evaluations and low risk assets consistently achieves low credit losses

* As reported by each bank, definition of credit losses/impairments may vary between banks
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Summary Q1 2017

• Strong business development both in lending and deposits

• Record net interest income

• Continued low loan losses

• Competitive cost/income ratio

• Improved funding profile

• Strong capitalisation
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SBAB - Contacts

For further

information, 

please

contact:

EMTN number +46 8 614 4398
investor@sbab.se

Fredrik Jönsson, Head of Treasury +46 8 614 3822
fredrik.jonsson@sbab.se

Anders Hult, Head of Funding +46 8 614 3864
anders.hult@sbab.se

Louise Bergström, Head of Investor Relations +46 8 614 4311
louise.bergstrom@sbab.se

Fernanda Lind Echenique, Funding Manager +46 8 614 3846
fernanda.lind.echenique@sbab.se

Information 

on the 

Internet:

www.sbab.com
www.scbc.se
www.ascb.se  - Association of Swedish Covered Bond issuers

Bloomberg 

codes:
SBAB Corp - joint code both for SBAB and SCBC



Disclaimer

This presentation does not constitute or form part of any offer or invitation to sell or issue, or any solicitation of any of fer to 

purchase or subscribe for, any securities of SBAB Bank AB (publ) or its affiliates nor shall it or any part of it nor the fact of its 

distribution form the basis of, or be relied on in connection with, any contract or investment decision as it is provided for

information purposes only and does not contain all of the information material to an investor.

Certain statements made in this presentation are forward looking statements. Such statements are based on current expectations 

and are subject to a number of risks and uncertainties that could cause actual results and performance to differ materially f rom

any expected future results or performance, express or implied, by the forward looking statements. Factors that might cause 

forward looking statements to differ materially from actual results include, among other things, regulatory and economic factors. 

Neither SBAB Bank AB (publ) nor its affiliates assumes any responsibility to update any of the forward looking statements 

contained herein. Certain data in this presentation was obtained from various external data sources and neither SBAB Bank AB 

(publ) nor its affiliates has verified such data with independent sources. Accordingly, neither SBAB Bank AB (publ) nor its affiliates 

makes any representations as to the accuracy or completeness of that data.

No representation or warranty, express or implied, is made or given by or on behalf of SBAB Bank AB (publ) or its affiliates or 

their directors or employees or any other person as to the accuracy, completeness or fairness of the information or opinions 

contained in this presentation. Neither SBAB Bank AB (publ) nor its affiliates or any of their directors or employees nor any other 

person accepts any liability whatsoever for any loss howsoever arising from any use of this presentation or its contents or 

otherwise arising in connection therewith. 
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