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Continued positive development

(SEK mn) Q1 2017 Q4 2016 A Qo0Q 2016 2015 AYoY
NIl 779 762 ) 2,829 2,442 1)
Costs 232 239 V 889 809
Loan losses, net 6 (pos) 2 (pos) 18 40 \
Operating profit 549 548 ) 2,011 1,492 )
Deposits (SEK bn) 100.0 96.8 ) 96.8 76.6 )
Lending (SEK bn) 305.1 296.0 ¢ 296.0 297.0
Deposit/lending 2.89 32.7% 4 32.7% 25.8% ¢
Cll-ratio 30% 31% 4 30% 35% v
ROE 12.6% 12.5% ) 12.3% 10.2% )
CET1 ratio 29.9%/ 32.2% 32.2% 28.6% )
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Strategic direction and steering

WHERE

TO OFFER THE BEST RESIDENTIAL MORTGAGE IN SWEDEN
TO HELP IMPROVE HOUSING QUALITY AND HOUSEHOLD FINANCES

“ WHAT . | 7 HOW

AN INNOVATIVE APPROACH .'. .'. ATTITUDES AND
FOCUSED ONHOUSING . N VALUES

Strategy &

Business busi Regulatory . Inclusive Self-driven
usiness . .

L]
idea model framework . . leadership employees iKY
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"Boendeekonomi ar jattekul!”

— SBAB’s marketing campaign (“Making household finances fun!”)

. Kan boendeekonomi bli B&ekul?

9 v - e & ‘e o b TG Ty f ol bl v el 55 i Gk
— ..._‘- " ® S. 0 b
borantan bli rolig 252 dagar kvar till premidren av

S 1 BOENDEEKONOMI-AR JATTEKUL™ ™=
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"Boendeekonomi ar jattekul!”

— Campaign development in March

In the YouTube

More than Over channel, the

3.6 million 40,000 have episode has 749.000 Average cost
views visited the been played for minutes

per minute
more than shown

of episode and  campaign A 249 000 = 520 days SEK 0,68

teaser in digital

y/\ site :
channels /N minutes

Woo, TV4play, Expressen, Spotify

Digital channels: Facebook, Youtube, Rocketfuel, Unruly,
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"Boendeekonomi ar jattekul!”

— High expectations for next episode
23%

Episode 2 will actively search for
the next episode (+10%)

Episode 1 54%

wantto watch the next
episode (+6%)

Jag kommer aktivt se  Jag skulle se ndsta Jlag ar inte intresserad Vet inte
till att se ndsta avsnitt avsnitt om det do av se nasta avsnitt

(sdka upp detsjalv) upp exempelvisi
facebookfld

Jag kommer aktivt se  Jag skulle se nasta
till att se ndsta avsnitt  avsnitt om det dok,
(sOka upp det sjalv) upp exempelvis i
facebookflodg

Jag 4rinte Vetinte
intresserad av se
nasta avsnitt

It

48% 94%
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SBAB.se In March

Sessions Sessions via mobile devices

849.235 V" "IN /6%

Month +11% YoY +16% Month +12% YoY +19%

KONTO'MED'RANTA!

')
Vi gav precis tillbaka 515 miljoner i réinta till vara kunder. Skaffa ett sparkonto med riinta

A (&) &

Anstk om lanelsfte S& mycket kan du léna Rékna ut din boréinta

Conversions Flytta boldnet till oss, Conversions via mobile devices

bli en av Sveriges néjdaste.
1 O | 5 O

4%

Month +15% YoY +17% Month +15% YoY +48%
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No 1in 2014, 2015 and 2016

"Sweden’s most satisfied residential mortgage customers”

Retail Corporate
Customer satisfaction 2016 Customer satisfaction 2016
seAs I other I
Skandiabanken
sers [
Lansforsakringar I
Handelsbanken [
other I
Handelsbanken [ ses [
Industry average T
Industry average [
Swedbank
swedbank [
SEB I
T Nordea [
0 20 40 60 80 0 20 40 60

9 Source: Svenskt Kvalitetsindex (SKI, Swedish Quality Index), Q4 2016
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Our value proposition

ACCESSIBILITY

Mortgages online and over the phone, seven days a week,
covering all circumstances.
[ J

0
TRANSPARENCY /o'v

Fair prices and appropriate terms and conditions from
the start. s

CONSIDERATION -***

Housing specialists who care.

SBAB!



SKI results

Service

/1.6

Industry average
66.5

Product quality

80.7

Industry average
74.3

Loyalty

80.3

Affordability

75.0

Industry average
64.8

Industry average
69.2
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Value chain

Customers ‘ m ’

MittBolan

Home- and
housing-related
services

Services and

ol tink

customer .
relationship = !‘?hgmgytebfg
Fintech gBolénetorget

’ booli.se

Swedbank 0 Handelsbanken

S|E|B Nordeo”

Other
European
banks
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Transforming the bank

— Trippel R agenda. Strategic activities.

I -
Resilience — Reorientation S—— Renewal

Protect revenues through Redefine the customer Vi Create a motivating culture of
repricing and greater experience ~" change, with shared visi

intermediation and values
Downsize and reduce Rethink the operating model P ,//". Develop new P ,//'(
short-term costs N7/ organizational constructs.

Manage capital and risk Mes=t the spirt of regulation Develop the digital skills /’
needed to compete N7/
Safeguard the customer Find pockets of growth
franchise as well as
human capifal
Current focus of many
developed lulh::I banks Indusiry leaders

McKinsey Global Banking Annual Review 2016 — A Brave New World for Global Banking

. Si5AB!



Mortgage mediation via TINK

14

eeeco nVision T 8:00 PM

Hdndelser

Du kan spara ca 7 000 kr/ar med
bdttre ranta.

Du verkar ha en hog rdnta pa ditt boldn. Tink
1 dig att hitta e > rénta och
flytta ditt boldn!

Vecka 37

=0

eee00 |nVision T 8:00 PM

Q

Har du boldn pa
Bjorngardsgatan 11?

eeeco |nVision T 8:00 PM 1 @ InVis 8:00 PM

Du sparar 538 kr per ménad

e - O

2,0% rdnta 1,47% ranta

6 534 kr/man 4 934 kr/man

ar prelimindr, En def

efter att banken fatt din ansékan

Har du studieldn fran CSN?

Se hur vi raknat

Tink gillar

-+ SBAB ger dig de
som inte dr
kommer ranta
har lanet ensam eller 0,2

Ansck om flytt




Strong position & awareness

”"Which companies offering mortgages do you know of?” (first mentioned)

Stockholm Gothenburg

25

20

1

(&)

1

o

[¢)]

o

ESBAB ® = ®

15 Source: Nordic Brand Academy, Q1 2017 S I3A I3!



A sustainable bank

Mission: To help improve housing quality and household finances

« Sustainable lending (Green loans)
» Sustainable funding (Green bonds)
» Sustainable services (Energy efficiency)

» Social responsibility (Homelessness — housing for everyone)

. Long term profitability allows us to contribute to
SCIRCRINENEESE  systainable development in society

We are open and transparent and accept responsibility, both as

Sustainable business a creditor and as an employer

We finance sustainable housing, which results in less
environmental impact and a better home environment

Sustainable
housing

. SBAB!




Strong reputation (anseende)

70

68

66

64
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o

5

[e¢]

56
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Lansforsakringar SBAB Avanza

Source: Nordic Brand Academy, Q1 2017, “Anseendeindex” (Reputation Index)

ICA-Banken

Swedbank
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Q1 in short

Lending Deposits e NI
305. 100. : 7/79.
C/l-ratio ¢ Operating profit

29.9.12,6. | 549.
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Lending growth

— Total SEK 305.1bn

\_Y_) \

< 8 8
™
8 8 ™ o™
[{e]
(o]
N
Retail
——
(72%)
Corporate
(11%)
TOA
(17%)
NSNS o 0 Q\

The decrease in total lending during Q4 2016 attributable to the transfer from SBAB, to Swedbank, of the
remaining mortgages amounting to SEK 12.7 billion from the previous partnership with Sparbanken Oresund. In
total, around SEK 20.5 billion was transferred during 2016.
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Lending (SEK bn)

Market share (Retall)

260 12,0%

220 - = 10,0 %

g

(0]
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140 6,0 %
100 4,0 %

jan-14 jan-16

== w= == = | ending adjusted for Oresund == == === \Market share adjusted for Oresund
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Corporate

Retail
(66%)
(34%)

—

LT-reN
91-99a

97-das
9T-unr

9T-Ie

GT-%98@
GT-das
gT-ung

GT-Ie

¥1-08Q
y1-das
yT-unp
vT-1e
€1-%8Q
€1-das
eT-ung
ET-1e

¢1-9.d

80 -
60 -
40
20

Deposit growth

— Total SEK 100.0 bn

120 -
100

SBAB!
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Development of funding sources

0
100% 3%

80% 28%

16%
60%

40%
53%

20%

0%
2011 2012 2013 2014 2015 2016 2017 Q1

* Covered Bonds = Senior Unsecured = Deposits “CP State Guarantee
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Net interest iIncome

— Continued stability and growth

900
800
700
600
500
400
300
200

100

o

QL Q2 Q3 Q4 Q1 Q2 Q3 Q4 Q1 Q2 Q3 Q4 QI Q2 Q3 Q4 Q1 Q2 Q3 Q4 QI
2012 2013 2014 2015 2016 2017
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Equity and RoE

Equity SEK (bn)

25

16

14

12

10

2013 2014 2015 2016

B Equity, SEK bn  ——RO0E %

* Equity adjusted for additional Tier 1 securities.

** From Q1 2017, SBAB has used a new definition to calculate the return on equity. The return on equity is calculated as earnings after
tax in relation to average equity, after adjustment for additional Tier 1 securities and value changes in financial assets recognised in
equity. The comparative figures for 2013-2016 have not been restated.

2017 Q1

ROE %
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C/l-ratio vs. peers (2016)

C/l-Ratio *, %

80% -

70% -

60% - T
S

T~
= .
50% - :: ‘~~ e ~—
~

- -
40% - --------\ ————

30% -
20% -
10% -
O% T T T T 1
2012 2013 2014 2015 2016
= == » SBAB SEB Nordea SHB Danske DNB Nykredit Jyske Bank

26  Figures as reported in Annual Report; if not stated, Total Operating Expenses / Total Income S I3A I3!



Credit losses vs. peers (2016)

Net credit losses FY16* vs. other banks

0,30%
0,25%
0,20%
0,15%
0,10%
0,05%

__—}————’—/—_

0,00% e ———— = : \

-0,05%
-0,10%
-0,15%

-0,20%
2012 2013 2014 2015 2016

Thorough credit evaluations and low risk assets consistently achieves low credit losses

* As reported by each bank, definition of credit losses/impairments may vary between banks

27  Source: 2011-2016 Annual reports, where available; Q4-2016 Year-end reports

= == SBAB
SEB
Swedbank
Nordea
Handelsbanken
—— LF Bank

SBAB!



Summary Q1 2017

Strong business development both in lending and deposits
Record net interestincome

Continued low loan losses

Competitive cost/income ratio

Improved funding profile

Strong capitalisation

28
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SBAB - Contacts

For further
information,
please
contact:

Information
on the
Internet:

Bloomberg
codes:

29

EMTN number
investor@sbab.se

Fredrik Jonsson, Head of Treasury
fredrik.jonsson@sbab.se

Anders Hult, Head of Funding
anders.hult@sbab.se

Louise Bergstrom, Head of Investor Relations
louise.bergstrom@sbab.se

Fernanda Lind Echenique, Funding Manager
fernanda.lind.echeniqgue@sbab.se

www.sbab.com
www.scbc.se

+46 8 614 4398

+46 8 614 3822

+46 8 614 3864

+46 8 614 4311

+46 8 614 3846

www.asch.se - Association of Swedish Covered Bond issuers

SBAB Corp - joint code both for SBAB and SCBC

SBAB!



Disclaimer

This presentation does not constitute or form part of any offer or invitation to sell or issue, or any solicitation of any offer to
purchase or subscribe for, any securities of SBAB Bank AB (publ) or its affiliates nor shall it or any part of it nor the fact of its
distribution form the basis of, or be relied on in connection with, any contract or investment decision as it is provided for
information purposes only and does not contain all of the information material to an investor.

Certain statements made in this presentation are forward looking statements. Such statements are based on current expectations
and are subject to a number of risks and uncertainties that could cause actual results and performance to differ materially from
any expected future results or performance, express or implied, by the forward looking statements. Factors that might cause
forward looking statements to differ materially from actual results include, among other things, regulatory and economic factors.
Neither SBAB Bank AB (publ) nor its affiliates assumes any responsibility to update any of the forward looking statements
contained herein. Certain data in this presentation was obtained from various external data sources and neither SBAB Bank AB
(publ) nor its affiliates has verified such data with independent sources. Accordingly, neither SBAB Bank AB (publ) nor its affiliates
makes any representations as to the accuracy or completeness of that data.

No representation or warranty, express or implied, is made or given by or on behalf of SBAB Bank AB (publ) or its affiliates or
their directors or employees or any other person as to the accuracy, completeness or fairness of the information or opinions
contained in this presentation. Neither SBAB Bank AB (publ) nor its affiliates or any of their directors or employees nor any other
person accepts any liability whatsoever for any loss howsoever arising from any use of this presentation or its contents or
otherwise arising in connection therewith.
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